
Pantone Colour of the Year 2020 - Classic Blue

T O P  2 0
E C O M M E R C E

T R E N D S  F O R  2 0 2 0

The hub of ecommerce is shifting from the western

hemisphere toward non-western regions.

The United States’ share of the global ecommerce retail

market is projected to decrease by 17% in 2020. The

main reason for this is the rise of globalization and the

improvement of technology in non-western regions.

1west to east

B2B ecommerce industry is projected to be over

two times bigger than B2C by 2020. In the US

alone, B2B ecommerce sales are expected to hit

over 1.2 trillion dollars by 2021.

What does this mean? In other words, to maintain

the predominance of the B2C ecommerce over the

swell in the B2B industry, B2C businesses need to

improve transaction functionalities to facilitate the

shopping journey.

2bigger B2B
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Marketplaces are one of the hottest opportunities

for merchants; over 60% of global B2C

ecommerce will come from marketplaces in 2020.

Why? Because marketplaces are one of the best

ways to extend your brand, increase traffic, and

increase basket size.

3head to the
marketplace

Cross-border shopping is rapidly increasing

and is projected to hit new heights in 2020.

Over 50% of shoppers responded that the

majority of their online shopping is made from

an overseas retailer.

4over the
border

Over 80% of retail leaders said advanced data

analytics is incredibly valuable for making

technology investments like personalization

Why? Data is the new sexy! Time to start

harnessing the use of all the data collected over the

years. Better and more unified analytics are where

it's at.

5data is the
new black

8VR/AR

Despite the hype of virtual reality/augmented

reality (VR/AR), we have noticed that retailers do

not see VR and AR as a practical investment

outside of a few specialized areas like fashion,

beauty and furniture.

Why? Although furniture and beauty retailers are

doing interesting stuff with VR/AR, for other

retailers there isn’t much of a business case — yet.

Omnichannel retail is expected to rise to 73% as

the lines blur between the physical and the digital

environment.

More customers are using over four shopping

channels on average to make their purchases,

rather than spending their time in stores.

7omnichannel
remains king

Over 70% of global retailers report that they will

invest in digital store operations technologies.

The 2020 trend is the digital store more than ever

before. It’s important to stay ahead of the

competition when it comes to facilitating digital

operations.

6invest in
digital

Twenty-two percent of US adult shoppers prefer

that retailers used their personal data in order to

make their shopping experience more

personalized

Remember, it is important to develop a closer

connection to customers so that customers feel an

even deeper loyalty on any channel.

9personalization

In this coming year, PWAs (Progressive Web

Apps) are a must-have in order to stay ahead of

your competition.

PWAs blend the best of the native and web world,

bringing great App-like experiences to users, but

built efficiently within the web. They go hand in

hand with omnichannel initiatives.
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Apps are key

We have seen an increase of retailers investing in

chatbots. About 93% of retailers will be investing

in chatbots for services. 

Chatbots can automate much of the initial

interaction with a customer like returning an item.

11
chat it up 

14headless
commerce

The words on everyone's mind for 2020 is Headless

Commerce.

There is massive complexity on the horizon for

ecommerce with the rise of headless commerce, all of

which is centered on the API. There are massive gains to

be had with headless, from personalization to speed and

customer experience. Welcome to the decentralized

future of commerce.

Last-mile delivery is the biggest pain-point for

most customers.

Big or small, strategic thinking is key to competing

on last-mile delivery and creating an excellent and

consistent customer experience.
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deliver your
own growth

The D2C business model picked up true speed in

2019, and will continue into 2020.

The middlemen between manufacturer and

customer will continue to be cut out, with

customers getting products much cheaper than

other competitors directly from manufacturers.

12
direct to
customer

Agility and scalability in an integrated supply chain is the

most important part of keeping your customer experience

consistent.

Supply chain processes must be agile and flexible to both

customer changes and changes in technology; high-quality

data integration helps businesses adjust to change quickly. 

15
agility and
scalability 

In 2019, Shopify celebrated powering its 1 millionth

Merchant store.

Shopify is poised for even more growth with powerful

new features and a fulfillment network poised to take

on Amazon. Shopify and Shopify Plus will continue to

empower Merchants globally in 2020 and beyond. 

16
1 million and
counting

Driven by market demand for efficiency, speed and

accuracy in how you move your data is more important

than ever.

With the help of AI, blockchain, unified analytics and other

new creative strategies, businesses are able to rapidly

identify areas for improvement in their workflows.

17
smart
workflows

20
customer
experience
reigns
2020 will see the continued development of a great

and unified customer experience.

Sophisticated online customers are used to the high

customer experience standards set by Amazon and

others online. Brands must continue to strive to provide

a similar experience across their customer journey to

make headway in 2020 and beyond. 

“If you aren’t thinking strategically about fulfillment, you’re

not thinking strategically about ecommerce.”

Competing on delivery means creating an excellent and

consistent customer experience. The experts leading our

Lineten/VL OMNI webinar made it clear that delivery is

now emerging as a strategic advantage to increasing

business growth.

19
strategic
delivery

Try before you buy is extremely popular in the UK

and Europe, and is making strides in North

America thanks to Amazon.

In 2020 we will see Merchants offering try-before-

you-buy services for a wide range of products and

in many different verticles from fashion, luxury

goods to sporting goods. 

18
try before
you buy
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